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Camping Ground Management Method and Tourist Service of
Khao Yai National Park
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Abstract

This research aims (1) to study basic information of the tourists in the campsite of Khao Yai
National Park, (2) to study satisfaction of tourists onto the campsite management of Khao Yai National
Park, (3) to study satisfaction onto the tourist service of Khao Yai National Park, (4) to study about
problems, obstacles and suggestions of campsite management and tourist services of Khao Yai
National Park as well as (5) to study the methods of campsite management and tourist service of Khao
Yai National Park.

The sample group was the tourists in the campsite whose age greater than or equal to 20 years
old, who utilized the areas in Lumtakong campsite. The research used accidental sampling and the
sample group total 400 people who was divined to 2 categories; 200 people who travelled in holidays
and 200 people who travelled in weekdays. The executives and staffs in Khao Yai National Park total
15 people had duties to represent ideas and additional suggestions. Then, they brought the received
information to determine the methods of campsite and tourist services of Khao Yai National Park.

The research results indicated as follows: (1) The most tourists who travelled in both
weekdays and holidays were company officers, graduated in Bachelor’s degree, had monthly income in
the range of 10,000-19,999 baht, travelled for relaxation as main purpose and got the most information
from relatives or friend and internet, stayed 1-2 nights and travelled by private cars. (2) The overall
satisfaction of tourists onto the campsite management was in high level. (3) The overall satisfaction
onto tourist service was in high level. (4) Problems, obstacles and suggestions from the tourists regard
to the campsite management and tourist service were used as information for development of
management and service. (5) From the research results regarding the methods of campsite
management, the campsite should be increased the areas around tourist service center and restaurants
during festivals. The service should be performed politely and cleanly. The parking area should
facilitate the main traffic. The area of bathroom and toilet should maintain cleanliness. For the service,
the tollgate should charge separately in each category. The staffs in the tourist service center should be
polite and can give information to tourists well. The staffs in food court area should be polite and pay
attention in food quality. For the camps, staffs should able to recommend for accommodation. For the
travel service, the staffs should be polite and always improve facilities to be in good condition.
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